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SALES BY LOCATION

NORTH ﬁ 9%? EUROPE % 7.2. /% REST OF
AMERICA %/// % / THE WORLD
TURNOVER FROM EXTERNAL CUSTOMERS
NORTH AMERICA EUROPE REST OF THE WORLD
| 2;61 %/248 | 600 Z % 209 ;/55
2,000 7 / / / 200 -] % /
1,000 H % % 200 % % 100 H % %
L . .
GLOBAL OPERATIONS EUROPE
CANADA " e Zréefvnjopment

Power Equipment,
Floor Care & Appliances

e Sales & Marketing

e Manufacturing

Floor Care & Appliances
o ® Sales & Marketing

ASIA

UNITED STATES

Milwaukee Industrial Tools

e Sales & Marketing
e Research & Development
e Manufacturing

Consumer & Professional Tools

e Sales & Marketing
e Research & Development

Outdoor products

e Sales & Marketing

e Research & Development
e Manufacturing

Floor Care & Appliances

e Sales & Marketing
e Research & Development
e Manufacturing

TTI WORLDWIDE
HEADQUARTERS

e Sales & Marketing
® Research & Development
e Manufacturing

e Global Sourcing

MEXICO

Floor Care &
Appliances

* Manufacturing

AUSTRALASIA

Power Equipment,
Floor Care & Appliances

MIDDLE EAST, AFRICA,
INDIA SUBCONTINENT

Power Equipment,
Floor Care & Appliances

LATIN AMERICA

Power Equipment,
Floor Care & Appliances

e Sales & Marketing
e Sales & Marketing

e Sales & Marketing
WORKFORCE BY LOCATION
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